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Ground Shifting

Exhibition design

The slides that follow showcase images from
the graduation exhibition. The purpose of the
exhibition was to create a private space
where four individuals could sit blindfolded
and practice active listening while
experiencing the story of "I am Zain". The
visitors are then invited to leave a reaction, a
question or a thought in a jar.

Before entering the space, the outer glass
was used to discuss the process, share the
outcomes, and visualize the conversations
and connections made.

THE METHOD CAN BE FOUND
FOLLOWING THIS LINK
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BRAND IDENTITY BY: MOHAMMED AL KAYYALI



MEC

Metaverse Engineering & Contracting

A collaborative project between Mohammed My role: Website Design
Al Kayyali, Reeham Dagestani, and me.
Mohammed created the brand's narrative
and logo, while Reeham handled the
development stage.

As part of my task, I was responsible for
designing the website of the brand in both
English and Arabic. This involved defining
the information architecture, creating
pages and determining the amount of
content required.

To begin with, I created a rough journey
map followed by a wireframe. Based on
these, I developed the final website.

Throughout the process, I maintained
constant communication with the client
and my tfeam to ensure that the website
design was going smoothly. The process
was iterative and required a few
adjustments and modifications.

STATUS: UNDER DEVELOPMENT
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The Current

Graduation website for the year 2022

Graduation Exhibition show website, My role: Website Design
designed in Figma as part of a cooperation

. . : I assisted the designers in bringing their
with Elena Lupoiu and Valeria Feron.

graduation show's brand identity to life on
The website identity (font + color) were the website.

already decided upon and designed by Elena Due to the limitations of the previous year's

and Valeria. template, my task was to devise solutions
that would allow us to incorporate the
brand'’s visuals onto the digital platform
while working within the constraints of the
existing system.

LINK TO THE LIVE WEBSITE:
HTTPS://2022.THECURRENT.IS/
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BRAND IDENTITY BY: HEBA DAGHSTANI



Solaax

Start-up in Eindhoven

This project was created in collaboration
with Web-n-Tech, a Dubai-based tech

company launching a startup in Eindhoven.

During the early stages, the client provided
content as the products and services were
still being defined.

LINK TO THE LIVE WEBSITE:
HTTPS://SOLAAX.COM/

My role: Brand Identity & Website

I was responsible for creating the brand
identity and digital website for a start-up.
During the process, I listened carefully to
the client’s vision since he was still in the
process of figuring out what products he
wanted to provide. The logo needed to
align with four other brands that belonged
to the client, so it had to be sharp, tech-
driven, and bold.

Regarding the website, the requirement was
to keep as much of the provided content as
possible and find the best ways to visualize
it. This was achieved by creating a map
that displays where each product has been
used in a venue, a visual representation of
the company's activities, and the key
features of Solaax.
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H2r Design

Interior Design

I have a regular collaboration with H2r
design studio, based in the UAE. I used to
work for them as their main in-house brand
designer, but now I work independently and
assist them as needed. My work with H2r
involves collaborating with their clients,
interior team, and social media department.

This project was done in collaboration with a
third-party developer and the H2R social
media department.

STATUS: UNDER DEVELOPMENT

My role: Website Design

When I joined H2r, the brand and website
were already established. My main
responsibility was to revamp the existing
website, which required a modern look
and feel that was distinct from any
existing template.

Additionally, the revamped website
needed to provide easier navigation
across projects and categories, and
highlight the awards and press content.
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BRAND IDENTITY BY: ANDSOWEDESIGN



Weaving warmth into your home
A collaborative project between Marie

founder of andsowedesign and myself.
Marie created the brand's narrative and logo.

My role: Visual System

I was tasked with developing a grid and
visual system that the client could use as a
foundation for future print and digital
applications. The following slides show how I
created and presented the grid to the client,
using the logo as a foundation.
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Abu Dhabi Stories

CLIENT’S EXISTING LOGO



Abu Dhabi Stories

A Podcast Platform

A collaborative project between Abjad
Design’s team and myself. Abu Dhabi Stories
Is an existing brand that needed a visual
revamp.

My role: Visual Design

I was hired to provide several visual concepts
for the existing brand, Abu Dhabi Stories. The
concepts were meant to be used on their
social media platforms.

The following slides display an example of
one of the directions shared with Abjad
Design and their client.

The city’'s architecture inspires the option. I
generated visual systems to represent
Streets, Places, Humans, and Heritage.
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ABU DHABI STORIES

Story of a Place

Abu Dhabi Streets
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ABU DHABI STORIES

Story of a Human Story of a Heritage
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CLIENT’S EXISTING LOGO



SAADIYAT
CULTURAL
DISTRICT

Visual exploration

The visual designs were created in

collaboration with Abjad Design’s team.

My role:

I created visual explorations and mockups
for gifts for the Saadiyat Island Exhibition
shop in this project.

I explored two design options:

Abstract Monuments: Used block elements
to create patterns inspired by fluid
architectural techniques.

Structural Details: Extracted lines and
forms from buildings to create versatile
patterns.
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OPTION 02
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COMBINATION OF OPTION O1 AND LOGO SHAOES







Prints

Examples of few selected projects

The projects were created at Slash Strateqgic
Studio. I conducted research, provided brand
strategy, and designed visuals.

National Archives

This was a giveaway as part of an exhibition
of the Archives centre in Australia. My role
was to brainstorm and design the giveaway
iItfem. The process of creating the postcards
began with experimentation using black ink,
which allowed for spontaneous forms, a
driving factor behind the design. Cards are
divided into 4 groups representing the UAE
natural elements, with an icon and poetry

verse on the front, and poet information on
the back.

UAE National Flag

This project was a gift for VIP visitors at a
government event. My role was to research
content, write up and visualize the booklet.

Zayed Race

My roles was to design a booklet that best
highlights the achievements and the graphics
of the race.
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Ajman 2030

Brand identity

This project was done in collaboration with My role:

Mohammed Alkayyali as lead visual designer, For Ajman Vision 2030, I co-created the
Atolye as the project manager and Ministry brand identity with Molhcmrned AlKayyali.

of Aiman as the client This included designing the logo, layout,
website, and various deliverables.
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Meshwar

Brand identity

Stories of Meshwar is a personal project and
experimental venture that I initiated to
explore different forms of storytelling.

The concept:

The visual identity is designed to
represent a journey through a map,
incorporating playful and dynamic
typography to capture the essence of
movement and exploration.

This project allowed me to creatively
experiment with how type and visual
elements can convey the experience of
navigating a landscape.
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Nestt

Brand identity

Nestt was a brand created for H2r Design
as part of a partnership to open a café
catering to a wide audience, including
singles, parents, and kids.

The café's main attraction was its nostalgic
theme, designed to evoke fond memories
and create a warm, welcoming atmosphere
for all visitors.

My role:

To manage the brand from start to finish.
This included conducting market research
and competitor analysis, coordinating with
the interior tfeam, and creating the visual
identity, tone of voice, and overall
personality of the brand.

The concept involved developing @
memorable character to serve as a common
ground for the diverse audience. To achieve
this, I analyzed various TV shows to capture
the essence of what makes characters
memorable and distinctive.
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Brew

Rebranding

A brand created for one of h2r design
existing clients.

My role:

To propose a rebrand to an existing cafe
shop in Jumeirah

As part of a rebranding proposal, Brew, a
coffee company known for its unique
brewing methods, caught my attention.
During my research, I was captivated by the
motion and angle of pouring water into
dense coffee grounds. This motion served as
the inspiration behind the new logo for the
brand.
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Adygea Express

Mail and parcel collection

This logo was created informally to help
two friends.

My role:

Just an existed friend :)

The inspiration for the logo mark comes from
Circassian culture, making it personal to
them. Adygea is the name of the republic
that both of my friends are descended from,
and it is usually represented by a green flag,
twelve stars, and three arrows.

Therefore, I wanted to explore alternative
ways of reflecting the essence of the culture.
Additionally, I wanted to challenge the
typical visual approach of parcel delivery
companies.
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Adigea Express

Mail and parcel collection
and delivery services.
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Illustrations

Examples of few selected explorations

I created this collection of illustrations to
capture thoughts or moments. Over the
years, I've freely experimented with
different approaches.

To view more illustrations visit: Meshwar




MOMENTS

First snow First bouldering First bridge



MOMENTS

Cooking talent show

My close friend’s engagement party

My dad baking



MY BALCONY

Prayer plant recovering Spider plant thriving Alocasia
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